Testimonials.

As a part of your Start Up Pack you will have received a pad for collecting Testimonials from clients.

Gathering Testimonials is important and is an integral part of the OVENU system from the 1st July 2010.

Asking for a Testimonial at the end of each job is simple. Many franchisees adopt this approach. Once you’ve finished the job and you’ve asked the client to inspect the finished article, many clients will tell you how fantastic the oven looks and they’ll go on to tell you that they will recommend you to all of their friends, family etc.

To get a written Testimonial simply say something along the lines of….

“That’s nice of you to say Mrs.Client now, just whilst I tidy up and warm the oven through for you, would you mind jotting your comments down for me onto my Testimonial pad ?”

Most will just do what you ask !!! They will be pleased to be seen to be helping you and your business especially if you go on to explain that their comments will be put onto your local area mini-site.

Although it would be nice to get a Testimonial from every job you do, don’t worry if the odd client or two doesn’t want to write a Testimonial. That being said however you need a MINIMUM of ONE TESTIMONIAL per FOUR JOBS.

By all means collect more than this but please remember that 25% is the MINIMUM requirement.

The Testimonial Forms then need to be posted to Head Office. This can be weekly or every fortnight.

Before you send the forms through please ensure that they have on them……..

CLIENT NAME AND TITLE 

TOWN OR AREA

FIRST HALF OF CLIENT POST CODE

It is important to include ALL of the information required. You’ll note that the Testimonial page of your mini-site has a silhouette of either a male or female. We therefore need the ‘Title’ of your client……Mr. Mrs. Miss etc.

If you’re working in a large City like Manchester for example, putting an ‘Area’ of the city will be more accurate e.g.Trafford, rather than Manchester.

The FIRST HALF of the client’s Post Code is also a MUST. Here’s why……

Many internet searches are being done by Post Code these days. Websites such as Yell.com encourage the browser to search for ‘Product or Service’ followed by ‘Post Code’. People then adopt this strategy on the major search engines such as Google, Yahoo and Bing.

It therefore follows that if you have a stack of Testimonials which include a Post Code, your mini-site Testimonial page will be high in the ‘rankings’. This has the knock-on effect of more people clicking YOUR PAGE which boosts you even higher in the rankings.

Once you’ve submitted a good amount of Testimonials from lots of different Post Codes in your area and they have been put onto your mini-site, wait a couple of weeks and do this simple test.

Go to Google .co.uk. Select ‘Pages from the UK’. Enter ‘oven cleaning’ followed by the first half of a Post Code in YOUR AREA. So, for example, if I lived in the Wirral, I’d put in ‘oven cleaning CH66’.

You’ll find that, over time, your Testimonial page will appear on the first page of Google and it will edge further up the page as more Testimonials from each Post Code are added.

You can (and should) also use your Testimonial Page as a powerful sales tool. Encourage prospective clients to look through your Testimonials and see what other local people have said about you and your service. 

Testimonials give prospects a reason to buy from you !!
When you need a new pad, just ask…….they form part of your Nat.Ad. contribution.
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